N
Kemal Leslie, Emotion Media (left) and
T 4 EDNNECTED John Olfert, True North Sports + Entertainment

a "

L T i

How Fannex and TNSE are
pioneering digital fan engagement
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goes wild when the entire seating area erupts into a

brilliant light show as each fan’s phone becomes one

pixel in a gigantic digital animation. That's just one
capability of Fannex, an interactive entertainment tool being
used by companies like True North Sports + Entertainment
(TNSE). owner of the NHL's Winnipeg Jets and the AHL's
Manitoba Moose. and operator of Bell MTS Place in Winnipeg.

Fannex is the brainchild of Kemal Leslie, founder and

president of Emotion Media Inc., who came up with the idea

ICture a packed stadium during a big game: the crowd
\
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about six years ago when he noticed how many people have
their phones in their hands during live events.

| wondered whether anyone had started synchronizing the
screens of all the phones,” he says. Upon discovering that no

one else was exploring the concept, Leslie began to develop the

technology that would become Light Up The Stands, which lets

fans C".-:',-r in from their seats to link their phones into the system. Fannex facilitates game-day fan interactions like quizzes,
Soon. Leslie realized, “there was a lot more that we could do.” draws, polls and fan photo-sharing. Fans access Fannex

via their own team app. “We realized we had to make this
product something that the production team could use in
the way they would use the audio,” he says. “Now they can
bring mobile into the equation in addition to the different

media elements they would use”

Fannex has been involved in more than 700 live events
in North America, including NCAA basketball, AHL hockey,
American Association of Baseball, NHL, NBA and the United
States Hockey League. "And now we've added more types
of games and experiences to our library that they can
access,” says Leslie

True North became an equity Investor in Fannex in early

2018 "Our interest is in the observation of the intersection
') // - of four or five market forces,” says executive vice-president
and COO John Olfert. “First would be mobile device density:
", [:HE[:K IN Tu WIN when we count the number of people who are holding a

PHOTOS: TRUE NORTH SPORTS - ENTERTAINMENT

ON THE WINNIPEG JETS MOBILE APP
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mobile device in their hands, the number has grown
enormously. There's a social-media element: [fans
are] looking for data and supplemental information
about the game.”

Increasingly, corporate partners are interested
in fan interaction, he notes, “and one way we can do
that is with mobile-device activation. The next
element is working within the market: the game
producers bear the responsibility for sponsor
activation and fun; whatever tools we engage with
need to be within their control.”

Even without collecting personal information,
Which NBA franchise has won the most championship titles? TNSE can gather useful data. For example, when

users have an option to choose the icon of a car, truck

Boston Celtics (64%) or minivan, the aggregate numbers can be interesting
L A Lakers (10%) to potential sponsors

“The idea of people interacting with their mobile

Chicago Bu“s (12%) de\'/ices cln I|Vf evenlts : still :ew“’ ioys Fes;i}e. "Thhe l;ey
. that a lot of people have their phone in their hand.
San Antonio Spurs (14%) .

and [often] they're looking at something that's diluting
their attention. [We] want to bring the fan's attention
back to the in-game experience.” @

Amazing management team, phenomenal

spot for our annual Awards Gala/AGM,
and our home-away-from-home in the
nation’s capital when we host the warld
o during our annual FINA Grand Prix event.
— Penny Joyce, COO, Diving Canada

Planning an AGM, board meeting, or event in the National Capital region? Scouting
for the ideal location and looking for something that keeps things close? We can s

~ 1 ~ ality and ce combined make this
make inviting your partners so very easy. Our property is adjacent to Heritage Q =i and priceo Sl

property perfect for both large and small
Canada and Sport Canada and connected to Terrasses de la Chaudiere. meetings..we are definitely going to

return to the Crowne Plaza in Gatineau

And our spacious guest rooms will help you rejuvenate and prepare you for
success. Your next gathering can be as easy as one close call to us!

— Mark Eckent, Executive Director, Volleyball Canada

() Book your next meeting or event by calling Nathalie Tremblay at (800) 567-1962. S

Nathalie Tremblay T: (800) 567-1962 2 Montcalm Street CROWNE PLAZA
Director of Sales E. ntremblay@rosdevhotels.com Gatineau, QC J8X 4B4 Canada GATINEAU-OTTAWA
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